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Using Marketing and Fundraising Techniques to Create a Profitable Event
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Meet our Staff - Rhonda Chisenhall

Rhonda Chisenhall is the Vice President for
Community Development for Northern
Kentucky Community Action Commission.
She graduated with a Bachelor of Arts degree
in Communications from Western Kentucky
University. After graduating, Rhonda worked
for the American Cancer Society for 25 years,
holding various fundraising and leadership
positions for the organization. She brought
her skills to Community Action in 2016, and
has been directing the agency’s senior
programming, volunteer coordination, the
marketing efforts, and the fundraising strategy
since then. She lives in Hebron, KY and
enjoys visiting her son in Macon, GA in her
free time.




Using Marketing and Fundraising
Techniques to Create
a Profitable Event

In part two of this session you will

_y | _’-‘T':‘i\ \'/ learn how to establish a fundraising
D [{“ 1) 1_’ ' event for your agency, how to
= J{ utilize grassroots marketing,
AMAZING! S i 7 social media marketing, and

Fundraising! broadcast marketing, volunteer
: R recruitment, and sponsorship
Marketing! solicitation to create and
Recruiting! sustain a profitable event for your
organization.




Learning Objectives

At the end of this training, you will know how:

Establish a Fundraising Event for your
organization

Utilize marketing techniques

Utilize fundraising techniques

Utilize volunteer recruitment techniques




Getting Started - Planning




Events — Where to start

Establish A Clear Objective

S pecific

Measurable

Attainable
Realistic

Time-Related




Events — Where to start

Event Type
What do you hope to accomplish?

Cultivate major donors

Court monthly donors to grow investments
Specific program needs

Thank long time investors

Celebrate the impact of their work

Small targeted event or large scale event




Events — Where to start

Set Date and location
« Venue based on what’s popular in your community

« Check community calendar to see what else is going on before
confirming your date

Set your Goal and Budget

« Determine Sponsorship Levels and Goal
« Ticket sales/Attendee Goal

+ Revenue Enhancers

« Expense ratio
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Events — What's next

Sponsorship Solicitation

Contacts of volunteers

Board members and their circle of influence
Vendors of the agency

Regular donors

Community Partners

Community Leaders




Events — What's Next

Coordinate Staff for the event
Internal Staff
Volunteer Recruitment

Board Members

Community Leaders

Families/Clients

Those passionate about your mission

Success Stories




Promoting your event




Events - How to get the word out

Marketing & Knowing Your Demographics
 Word of mouth
 Social Media - FB, Insta, TikTok, etc

* Traditional Media

* print newspaper, magazine
 Non-Traditional Media

» streaming, online ads, You Tube

« Commuter Ads on buses or trains

* Grassroots marketing
 flyers, posters, yard signs

* Web page
* QR Codes
» free sites online or included in Adobe package




Social Media Examples

Convey imagery that fits with your brand and appeals to the
audience you want to reach.

northernkentuckycac m Message  +2
écAc 866 posts 491 followers 145 following

Comemmoity xSt Commission MNorthern Kentucky Community Action Commission - NKCAC
Helping Northern Kentucky families to thrive!
& linktree/nkcac

Followed by inspiredfashnd0
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Social Media Examples
Convey imagery that fits with your brand and appeals to the
audience you want to reach.

HAPPY & HEALTHY IN NKY

W Thrrs B g ey Bten [ersisess 14 et 1L kst Yo o aTheis
Rentacyy smwtaty sty il lmancsely beathy Fesgh ne wll Fasgy o e Srdeng
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PLEASE ATTEND QUR WORKSHOP FOR
ASSISTANCE AND TO LEARN ABOUT UPCOMING
OPPORTUNITIES.

Friday, September B, 2023
3:30 PM-4:30 PM 4
Enrweiler Institute (3923 Winstom Ave, Covington, KY 41015) §°

i
llmmn . i

HOETHORMN
KEN'I'\.IL'K"I'

<CAC &=




Social Media Examples
Convey imagery that fits with your brand and appeals to the
audience you want to reach.

APPLY ONLINE AT HEAD START g
WWW.NMKCAC.ORG EHPL“‘H“‘I’ &uAc

1'AFFORDABLE

ALL NKCAC LocATIONS | . . HOUSING
. PEOSHYS
| usor oay

€CAC =
SENIOR EMPLOYMENT PROGRAM

OFFERING OUR SENIORS A STEPPING
STONE INTO THE WORKFORCE.

PRE-K LEAD TEACHERS, PRE-K ASSISTANT TEACHERS, &
INFANTITODOLER TEACHERS

IMMEMMATE OFENINGS. FANTASTIC BENEFTTS. WORK LIFE BALANCE

APPLY DNLINE AT

WWN XKCAC.ORG SCAC — e

HOETHORMN
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What that might look like

Convey imagery that fits with your brand and appeals to the
audience you want to reach.

JUNETEENTH CELEBRATION N myr IS TOMORROW!

Saturday lune 17, 2023 i Saturday | :
| y June 17, 2023% Saturday June 17, 2023
; y June 17,
Mam. -3 pm. e Tflam.-3pm.

: I e e Mam. -3 p.m.
Lincoln Grant Scholar House/ Randolph Park Uincoln Bra i alok Park. .
#24 Grecaup 5L Covinglan, KT 41011 . b = it Lincaln Grant Scholar House/ Randolph Park
SR R e e, ! E24 Greenup 5t Covington, KY 41011
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What that might look like

Convey imagery that fits with your brand and appeals to the
audience you want to reach.




What that might look like

Video

Flyer

Save the Date
Invitation

Sponsorship Proposal
Website
Social Graphics




What that might look like

Video

Flyer

Save the Date
Invitation

Social Graphics

Website 5 %{/ e Z?/Z {/g/%/ é.

SAVE THE DATE
May 5, 2023

Northern Kentucky CAC Annual Gala

at Drees Pavilion




What that might look like

V[ deo ‘ MORTHERM KEMTUCKY
Flyer eEAc

Community Action Commission

Save the Date Sponsorship
Invitation Opportunities
Sponsorship Proposal Available
Website

Social Graphics

success and
invest in the
future




What that might look like

Video

Flyer

Save the Date
Invitation
Sponsorship Proposal . ¥ e’ 717 MADISON AVE

Website COVINGTON, KY 41011

Social Graphics (HAI I :E
(L1]K 0] reciser now:

o,
TALK. MOBILIZE.ACTION r ;!_;_D




Examples

AGED TO PERFECTION
= STILL THRI N

SAVE THE DATE

. MAY 13, 2022

TALK.MOBILIZE.ACTION
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Advertisement

Enrolling Students for Fall Classes Now! @&ea:l
ar

For more information please call 859.431.4177 or visit our website at www.nkcac.org




Social Media

Agency Pages — Facebook, Twitter, Instagram, LinkedIn, You Tube

https://www.facebook.com/nkcac

https://twitter.com/NKyComAction

https://www.instagram.com/northernkentuckycac/

https://www.linkedin.com/company/northern-kentucky-community-
action-commission







Implementing the Event

Monthly Meetings
Deliver on what you Promised
Marketing Tools
Making it fun
Record Keeping
Recognition
Highlight the mission
Make an ask —
keep people engaged
after




Implementing the Event

Monthly Meetings

Deliver on what you Promised
Marketing Tools

Making it fun

Record Keeping

Recognition

Highlight the mission
Make an ask —
keep people engaged after




Implementing the Event

Monthly Meetings
Deliver on what you Promised

Marketing Tools
Making it fun
Record Keeping
Recognition
Highlight the mission
Make an ask —
keep people engaged after

O Loomly

Canva

3 YouTube




Implementing the Event

Marketing Tools

[m Home

Northern Kentucky CAC Customize channel Manage videos
53 Shorts @northernkentuckycac7219 40 subscrbers 47 videos
g We connect Morthern Kentucky: urban 10 rural, young to old, >
&} Subscriptions

nkcac.cog and 3 more links
& Library HOME VIDEDS SHORTS PLAYLISTS COMMUMNITY CHANNELS ABOUT
@ History

Videos P Playall

[*] ourvideos
@ ‘Watch later
=» RSVP

dYy  Liked videos

MKCAC's 2023 Shine Bright | NKCAC's 2023 Shine Bright

Action News Eplsode 8 : Action Mews Episode 7 : Retired Senior Volunteer
Subscriptions Gala- Sadie's Story Gala-Joe's Story il ke il 51 viewen + 9 moviths a0 Program Transportation...
47 views » 3 momhs &g0 97 views = 4 months agc I views = § months &g

a Governor Andy B «
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Implementing the Event

Monthly Meetings

Deliver on what you Promised
Marketing Tools

Making it fun

Record Keeping

Recognition

Highlight the mission

Make an ask —

keep people engaged after
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Implementing the Event

Monthly Meetings Recognition
Deliver on what you Promised Highlight the Mission
Marketing Tools Make an ask- Keep people
Making it fun engaged after

Record Keeping

Humana

( Eﬁ) SouUrce

Thank You to
Bronze m Phil Brown Insurance Agency, Inc.
,‘. Specializing in Healh, Life. Disability & Other Emplovee Benefit Plans

Sponsors




Implementing the Event

Monthly Meetings

Deliver on what you Promised
Marketing Tools

Making it fun

Record Keeping

https://nkcac.org/

Recognition
Highlight the Mission

Make an ask- Keep people
engaged after




Implementing the Event

@ Northern Kentucky Community Action Commission
June 20 -

Recognition

Thank you to attendees vendors, staff, and sponsors (St. Elizabeth
Healthcare and The City of Covington) who made the Juneteenth
Celebration possible. #localevents #Covington #holiday

<CAC ==
c EENTUCKY
Caarremdnatoan




Implementing the Event

Recognition

€CAC THANKS ALL OF OUR SPONSORS:

r @~ DUKE
ez ot Elizabeth  «5DuKE

FCRWARD Hﬂ“ﬂﬂﬂdﬂ" @q‘_{e{ Paul

“  Jevwing i I S lmer 1P

Cet @PBS :ﬂMAR]AN Q l.'h.t_l I_i_nrm.n: I!1§ur.:r:|..'|i .-"f.%_,-:r_ur;n. I’.‘f_ M IYER BT

— Tou,
I'he Hughes Graup m

@ Heritage

Contury JCHAMPLIN ~Cinrep | 9P (CHREDHAWK  REH:A o




Implementing the Event

Monthly Meetings Recognition
Deliver on what you Promised Highlight the Mission
Marketing Tools Make an ask- Keep people
Making it fun engaged after

Record Keeping




Implementing the Event

Make an ask —
keep people engaged after

SCAC - fPur ) =

=T MERE HEAD START
e 850.727-6232 .
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Evaluating the Event

Wrap Up Meeting

SWOT analysis

Groundwork for next year

Follow up with attendees/donors

Media promotion — Let community know how it went

el LEESS A




Evaluating the Event

Media promotion — Let community know how it went

https://conta.cc/3NIWIQ7




Evaluating the Event

Media promotion — Let community know how it went

WINTER WARM UP
REQUEST-A-THON

enefiting DOLLAR ENERGY FUND
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Questions?

Rhonda Chisenhall
Vice President Community Development
NKCAC
rchisenhall@nkcac.org




